
Name:_____________________________ Book Title:________________________________________________ 
Ad campaign For The Movie Version of the Book: Create an advertising campaign for a movie version of the book. Include 3 or 
more different artifacts from the following: Newspaper Ad Layout, radio ad script, T.V. Commercials, Movie Trailers, Posters, and/or 
special events. The three methods you choose must use different information about your book to get others interested in reading it. 
 

Criteria Exceeds Meets Working Toward Area of Concern 

Summary Summary is well-written 
and follows format. 
Paragraphs are well 
formed. Reader 
understanding is clear. 
Summary keeps the 
reader’s attention and 
has both a hook and 
creative conclusion. 

Summary is well-written and 
follows format. Paragraphs are 
well formed. Reader 
understanding is clear. Summary 
keeps the reader’s attention. 

Summary is complete and 
follows format. Paragraphs 
are present. Reader 
understanding is clear. 

 

Compare/ 
Contrast 

A 2 or more paragraph 
compare and contrast 
essay is turned in with 
the project.  It is well 
organized and uses 
details to compare two 
characters, events or 
settings in the book OR 
compare the book with 
another science fiction 
book.  It is interesting to 
read. 

A 1 paragraph compare and 
contrast essay is turned in with 
the project.  It clearly compares 
two characters, events or 
settings in the book OR 
compares the book with another 
science fiction book in an 
organized manner. 

A list or few sentences 
comparing and contrasting 
two things is turned in with the 
project.  The connection 
between the two things being 
compared is not totally clear.  

 



Ad Campaign An ad campaign is 
created with at least 
three diverse formats 
(see above for list). 
These three 
advertisements show 
different highlights of 
the book, are connected 
to each other, create 
interest and give 
important information 
about the book.  

An ad campaign is created with 
three different formats (see 
above for list).  These three 
advertisements show different, 
interesting highlights of the book 
as well as give important 
information about the book. 

An ad campaign is created 
with three different formats 
(see above for list), but may 
not motivate people to see the 
movie or may not give clear 
information from the book. 

 

Quality/Neatn
ess 

Extra effort is evident in 
the creation of the 
campaign. The three (or 
more) specific 
examples are 
thoughtfully chosen to 
best reflect the story 
being told.  They are 
neat and attractive to 
view. 

Effort is evident in the creation of 
the campaign. The three specific 
examples are chosen to  reflect 
the story being told.  They are 
neat and attractive to view. 

Less than grade level effort is 
evident in the creation of the 
campaign. The three 
examples may not make the 
story clear or may be 
repetitive.  Work may be 
messy or unclear. 

 

Writing 
mechanics 

Errors with COPS are 
few and do not interfere 
with understanding. 

Errors with COPS do not 
interfere with understanding. 

More frequent errors in 
grammar, spelling and 
punctuation and they 
sometimes interfere with 
understanding. 
 

Errors prevent reader from 
fully understanding the 
summary. 

 


